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The United States insists on inspecting the slaughter facilities in each 
country, and so far has opened the U.S. beef market only to Ireland.

What’s more, European Union officials say the U.S. decision to lift 
the ban is not a trade-off in T-TIP because the European countries’ 
measures to stop the spread of mad-cow disease have already met in-
ternational standards.

The United States and the European Union are still at odds on so 
many other agricultural issues that it’s hard to see how negotiators 
could find ways to convince farmers on either side of the Atlantic to 
support an agreement.

The Agriculture Department’s Economic Research Service has 
said U.S. agriculture could benefit enormously if the European Union 
would eliminate the bans on beef from cattle in which growth hor-

mones were used, pork which has been sub-
ject to certain drugs, chicken washed with 
chlorine, and genetically modified corn and 
soybean seeds.

But the possibility of these U.S. imports 
has resulted in protest marches in Europe, 
and EU officials have pretty much taken them 
off the table.

Then there is the issue of geographical indi-
cations, the legal assignment of naming rights 
to products associated with a particular geo-
graphic area. For European farmers, getting 
legal protection for cheese, meat, and wine 

names is their highest priority in the T-TIP. But U.S. dairy leaders are 
vigorously opposed to establishing this right for products they consider 
generic. At the last T-TIP negotiating session in Miami, the two sides did 
not go beyond describing their positions, Brussels-based diplomats said.

The Brits have only a few products for which they would like geo-
graphic-indicator status, but they are backing the EU position because 
it could influence the wary British public to support T-TIP, said John 
Spellar, a Labour Party member in the House of Commons.

The biggest agricultural problem in T-TIP may be the hit that Eu-
ropean farmers have taken from the Russian ban on European food 
imports due to the sanctions the United States and the European 
Union imposed over Russia’s annexation of Crimea and actions in 
eastern Ukraine. The European Union last week announced a pack-
age to help the farmers and provide food for refugees, but farmers 
say it is not enough.

COPA, a coalition of EU farm groups, is backing the T-TIP because 
it would increase export potential. But the European Union already 
enjoys an agricultural trade surplus with the United States, and many 
farmers fear imports from the United States more than they see op-
portunities in exports.

Leaders on both sides of the Atlantic say T-TIP would create jobs 
and increase economic growth, but negotiators are going to have to 
work awfully hard to tailor a meaningful agreement. 

BRACKLEY, NORTHAMPTONSHIRE, U.K.—

A lex McLaren, a breeder of prizewinning Aberdeen-
Angus cattle near here, hopes the Transatlantic 
Trade and Investment Partnership now being ne-
gotiated between the United States and the Euro-
pean Union will allow him to sell animals and meat 
in the United States.

A few miles down the road at Gaydon, execu-
tives at Aston Martin hope that T-TIP will eliminate the U.S. tariffs on 
their cars that have been made famous by the James Bond films.

And in London, the British financial-services industry hopes T-TIP 
will reduce regulatory differences across the Atlantic while Savile Row 
tailors of bespoke suits and the British textile industry hope that the 
United States will eliminate its tariffs on cloth.

Such are the British priorities for T-TIP, 
based on interviews with British business 
leaders and with government officials in Lon-
don and Brussels on a tour for journalists orga-
nized by the British Embassy in Washington.

The focus of the British agenda on luxury 
products and services reflects what both U.S. 
and European Union officials have touted as 
the best selling point for T-TIP: It is an agree-
ment between highly developed countries 
with high labor and environmental standards 
that need only the elimination of remaining 
tariffs and regulations to make the biggest trading relationship in the 
world even bigger. But what might be called a bespoke agenda—one 
tailored like a suit to address very specific, individual concerns—also 
demonstrates that the remaining barriers to transatlantic trade will 
be much harder to eliminate or reduce than those addressed in the 
Trans-Pacific Partnership between the United States and 11 mostly 
Asian countries.

McLaren undoubtedly breeds fine animals that American cattle 
producers might want to buy to improve their stock. As his Aynho Ab-
erdeen Angus herd website says, McLaren is “a stickler for functional 
correctness in the bulls he sells; they need to do the job of getting cows 
in calf year after year. There is no place for those with bad legs or bad 
feet, because they are simply not viable.” Aynho bulls, McLaren says, 
are bred to improve “the top” of the animal where farmers and grocery 
stores make money, not “the big back ends.”

Aberdeen Angus beef branding has already paid off in the United 
Kingdom. Waitrose, a grocery-store chain, markets steaks and roasts, 
and Burger King in the United Kingdom began selling Angus hamburg-
ers at premium prices. Surely, American consumers would appreciate 
grass-fed Angus beef.

But McLaren’s problem is an enormous one: the U.S. ban on im-
ports of European beef due to the presence of bovine spongiform en-
cephalopathy, or mad-cow disease. The United States has technical-
ly lifted the ban on the grounds that European countries have taken 
steps to prevent the transmission of the disease. But food-safety mat-
ters are still largely in the hands of the individual European countries. 

The Atlantic Trade Challenge

Pilgrim, a British bull whose offspring may 
someday be exported to the U.S.

The U.S. and EU are still at odds on so many agricultural issues that  
it’s hard to see how farmers on either side can be brought on board.
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